


121,000 Temporary Staff

500 Early Voting Centres

4.5 Mil Pencils

60 Mil Ballot Papers

105,000 Voting Screens

Election 7000 Polling Places

202 2 70,000 Ballot Boxes

10,000 Recycling Bins

10.5 Mil Guides

| 850,000 Security Seals

Australlan Electoral Commisslion




The overnight success of the 2022 election
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fairly (85% in 2019)

IN THE
RESULT

One in 5 recognised the AEC's ‘Stop & Consider
Campaign (11% in 2019)
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AEC
Reputation
Management
Strategy

Australian Electoral Commission

2
Enhance the reputation of our electoral system

| ..

@ Open/regular stakeholder communication
Position AEC as the electoral expert
@ Judicious use of tone & timing

@ Backup position with operational excellence

@ Monitor issues and risks, and plan for crises




Reaching the Community

Our advertising campaign (our most
comprehensive ever) generated 625 million
‘impressions’. 245 million of those
impressions were through social media




Electoral Integrity: Stop and Consider campaign

FACT FILES AEC] AECT

Disinformation: 3 B Political neutrality 4
Role of the voter

STOP AND
CONSIDER

Check the source of what
you read this election
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Managing the (new) Information Ecosystem

247 Proactive Posts
106,000 incoming messages
24,000 outgoing messages

(70% more reach than 2019)
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Disinformation Register — Federal Election 2022

The AEC is not the arbiter of
truth and doesn’t seek to
censor debate. The register
lists prominent
misinformation and the
actions of the AEC.
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Staffing challenges

Success is all about our people....




